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Who Am I?

Author of “The 
Psychology Behind 
Trademark 
Infringement and 
Counterfeiting” (2006)
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Agenda

1. Balance Theory Explained
2. Consumers Own the Brand
3. When Undesirable Links to the 

Brand are made
4. It’s a Marketing Problem
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Balance Theory

• My Friend’s Friend is my Friend

• My Enemy’s Enemy is my Friend

• Goal is to avoid tension, especially in 
a busy life
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Balance Theory and Consumer 
Motivation

• The Individual feels that those who purchase or use 
a particular brand possess the characteristics that 
he or she would like to have 

• “I saw Kelly Holmes at the Balmoral Road race and 
she was wearing Adidas.  I went to JJB with my 
sister, checked out the Adidas section and bought a 
top and pair of trainers” (female tween)



ZAICHKOWSKY 6
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Rap Stars Appropriate Brand
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Busta Rhymes 
& P. Diddy
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Consumer Digs the Rap
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Consumer Digs the Brand
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Socially Occurring Links to Image

-

Girl Scouts
Unwed 

Pregnancy

+
Person Person
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Unbalanced State: Tension
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Girl Scouts Suffers Dilution by 
Undesirable Link

Girl Scouts

+
Unwed 

Pregnancy
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Brands Involved



ZAICHKOWSKY 18

Dilution by 
Undesirable Customers

• UK Pubs banned young 
people wearing Burberry 
due to an association with 
“football hooliganism”.
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Dilution by 
Undesirable Customers

• Chav: UK slang for a subcultural 
stereotype
– wear fake Burberry clothing, fake 

jewelry, and street/hip hop clothes
– associated with juvenile 
delinquency, lower class

• Video: Chavs in Me Burberry

http://www.youtube.com/watch?v=pGy2VqIbtmQ&mode=related&search=
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Marketing Solutions
• Change look of brand

– 2004: Burberry ended production of 
branded baseball cap

– 2007/2008 Burberry Fall Collection
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